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-By Meg Major

Today’s consumers need all the help they can gé¢t¢ale what'’s for dinner. When
selecting their center-of-the-plate protein, thganty of consumers restrict
themselves to the cuts they’re most familiar wigayving a variety of cuts yet to be
discovered. As a result, theg getting bored preparing the same meals witlsines
meat cuts over and over again. To add a littleesmpardinary family meals,
consumers are asking for more ideas and informai@ced directly on meat
packages.

This was one of the key findings from the seconat&in Labeling Study 1l 2009,” a research study by
the National Pork Board, the Beef Checkoff Progeard Yerecic Label conducted to identify current
consumer information needs while shopping the roas¢, explore consumer recipe use, and test a
variety of on-pack labels for general appeal amttionality. The results of the study also give
consumer feedback regarding the effectivenesswflaleeling programs using the most current
merchandising and technology applications.

According to the study, consumers prefer informaticectly on meat packages so they don’t have to
match recipes to cuts of meat or poultry. Additibndrochures can get lost en route from the store
home, and in-store signage information isn’t hdlpfhile preparing a meal in the kitchen.

Consumers say recipes, basic cooking directionsamabking chart are helpful when found directly on
meat packages. It also helps when on-pack labelisda additional information such as serving
suggestions, a photo of the finished dish and uarioeal options to fit different personal prefeesc

"Many consumers resist buying unfamiliar cuts beeathey don’t know how to prepare them,”
explained Art Yerecic, president of Yerecic Labitlis important for retailers to give customergth
information they need to try new cuts and succdlggbuepare them.”

As consumer shopping habits evolve, Yerecic coetintiOur goal is to better understand the
information consumers need when purchasing fresit are poultry. Providing on-pack information
that helps consumers purchase and prepare fredk miéldead to increased demand at retail.”

The study also probed consumers about new techyntdbgl programs, such as traceability and mobile
marketing, although research revealed these lalbela little ahead of their time. While consumers
expressed an interest in knowing where their meaf@ultry come from, the study found that
additional understanding of the benefits of iteat#ability are needed. Regarding mobile marketing,
consumers said if it saves money, they may makeftoe to use their phones to obtain savings.
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More information on the study is available
http://www.yereciclabel.com/uploads/ProteinLabeBhedy!l-ExecutiveSummar-Web.pdi
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